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Marketing Kiwanis


K I S S

1.  Getting Started.

A. Get your Clubs and Club Presidents to want to work with you.

a. Learn about club accomplishments and acknowledge them. 

b. Challenge them to do their best – emphasize at installation.

c. Credit - Give it all away!  

2.    SM = MM = MS  
               A.   Behold the turtle. He makes progress only when he sticks his neck out ... 
d. Keep doing what you are doing – keep getting what you are getting.

e. More activity, more results, more service.

f. Do something different.  

2. FREE Advertising Methods

A. Newspaper / Press Release

a. Submit articles with a photo to newspaper every opportunity

b. Do not get discouraged if they don’t use it.  (They definitely won’t use what you don’t send - keep sending!)  (


B. Radio / PSA (Public Service Announcement) - Download PSAs to give to your local media


C. TV / Local Talk Shows - Be a guest on your community talk show.  Tell them about the benefits Kiwanis brings to the community.


D. News - Members appear on TV to give information on upcoming Kiwanis events.


E. New Citizen Packet – Chamber of Commerce

a. Club brochure w/contact information to give to new residents.

b. When have events, post flyers in businesses and schools.  

c. Include information about how to become a member. “Come join in the fun!”

d. Each member has club business cards with club info, time and date. Be sure to include “You are invited!”   Hand out while ringing bell for Salvation Army. 

3.  Affordable Advertising 

A. Billboards

a. Clubs chip in to a pool of funds to pay for billboards.  Leads generated would go to participating clubs first.

b. Cost $45 per sign displayed for 1 month. 

c. Outdoor Sign Companies are happy to display on unsold spaces.

d. Generic or customize  / Design your own

B. Town Entrance Road Signs.  (Make your town a Kiwanis town!)

a. Clubs chip in to create and maintain a display.

b. Old worn out signs mean old worn out club.  Keep it Professional

4. Get a GEEK…

A. Each club should have a GEEK

a. Club websites – Kiwanis.org for website templates.

b. Division Photo Gallery

c. E-mail updates to membership and past visitors of upcoming speakers and events.

5. Resources

A. Download this presentation, links, PSAs and sample forms at www.PCPKiwanis.com/CarolinasDistrict/
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